


At Primark, we know our people are key to our success and we want

to ensure everyone achieves their full potential. We are committed to
supporting all of our people regardless of gender. That’s why we believe
sharing the results of our UK Gender Pay Report is an important step in
helping us have more open and meaningful conversations.
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We have made good progress in diversity and inclusion at Primark and we are encouraged to see that
our gender pay gap is lower than both the retail sector and national averages. However, we do have
a gap and we are committed to closing it.

We know that our numbers are driven largely by the gender split of our people across the company.

The majority of our workforce are female retail assistants at store level. In the UK we also have a higher
number of men than women in senior positions which also impacts our results. We are, however, excited to
note that the number of women in senior positions at Primark is growing.

To help us close the gender pay gap, we are committed to delivering on existing and new initiatives to
ensure more women and other under-represented groups progress to senior leadership roles.

We are proud of our business and our amazing people and the most important thing for us is being a
workplace that is truly inclusive for all.
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The aim of this report is to provide you with GE N D E R PAY?

a simple and clear explanation of Primark’s
Gender Pay results.

Read on to find out more about:

> What our gender pay results mean

> What we measured

> Our results - gender pay, pay quartiles and bonus

> Our amazing people at Primark 2 ' S
> Our commitment .. Gender Pay 2

Equal pay

In this report, we will focus on gender pay. !
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MEASURING GENDER PAY

!
Under the UK Government’s Regulations, we
were required to review 2 different statistics i .
when measuring gender pay. ¥
1. The mean pay gap | - 2.The median pay gap g
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Why the gap* ‘ ] o
While it’s good news that our mean gender pay gap is lower than both '

the retail sector and national averages and we have a 0% median, we
also know that we do have a gap and we are committed to closing it.

Our numbers are driven largely by the gender split of our people across the 1

company. The majority of our workforce are female retail assistants at store 2‘4 6% 5529, 7. 5% :
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level. This means we have a large number of women in lower paid jobs.

38.3%

On top of this, like many companies we have a higher number of men
than women in our more senior positions. However, we are also excited
that the number of women in senior positions at Primark is growing
and we are looking forward to this number growing even further.




MEASURING BONUS

These numbers look at the % of employees
receiving a bonus and the difference in
these bonus amounts.

Our results Why the gap?

61% of senior Ieaders-are women
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Cherry De Guzman Kerri Farmer Kari Rodgers Mary,Lucas Adrianna Szablowska

“Ability to put my “Put yourself “Every day Is

I love working here | Just go for it : AT e e S i oS poste Lt gy

PRIMARK



OUR COMMITMENT

Our goal is for everyone to be able to achieve a successful career at Primark. We are committed
to being a diverse and inclusive employer and delivering on existing and new initiatives to ensure
more women and other representative groups progress to senior leadership roles.
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We confirm that the information reported is accurate and meets the
requirements of the Equality Act 2010 (Gender Pay Gap Information)
Regulations 2017.
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Paul Marchant Lorraine Culligan
Chief Executive Group Director, People & Culture
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